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Devi Ahilya Vishwavidyalaya, Indore
MBA [FULL TIME]
w.e.f. Academic year 2019-2020

Programme Objectives

The MBA [Full Time] program is oriented to enhance students learning and develop their
skills and attitude towards Business, Market and Society as a whole. To support this aim
following objectives are formulated:
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» Applv best practices to solve managerial 1ssues.

Understanding of link between business and society.

Knowledge and skills in each functional area of management

* Demonstrate effective wnitten forms of communication and oral business

g
.

»

3 presentations.

¢ Implement leadership skills to work effectively within diverse (eams.
Y - . e - .
J o ldentilv and analvze ethical responsibilities of businesses

Programme /Learning Outcomes

S . . . .
'j The learning outcomes specify the knowledge. skilis. values and attitudes that students are
, expected to attain in MBA program as below:
)

e Business Envivonment and Domain Knowledge (BEDK): Economic. legal and secial
) environment of Indian business. Graduates are able (o improve their awareness and
\ knowledge about functioning of local and global business environment and society.
4 This heips in recognizing the functioning of businesses. identifving potential business

opportunitzes, evolvement of business enterprises and exploring the entreprengunal
4 opportunities.

o Critical thinking., Business Analysis, Problem Sobving and Innovative Solutions
{CBPI).Compelencies i quantitative and qualitatne techniques  Graduates are
expected 1o develop skills on analvsing the business data. application of relevant
analvsis, and problem solving in other funcuonal arcas such as marketing. business
strategy and human resources,

| o Glohal Exposure and Cross-Cultural Understanding (GECCU)  Demonstraie a
clobal outlock with the abifity 1o dentilv aspects of the global busiess and Cross

) Cuolwral Understanding.
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Social Responsiveness and Ethics (SRE): Developing responsiveness to contextual
social issues problems and exploring solutions, understanding business ethics and
resolving ethical dilemmas. Graduates are expected to identify the contemporary
social problems, exploring the opportunities for social entreprencurship, designing
business solutions and demonstrate ethical standards in organizational decision
making, Demonstrate awareness of ethical 1ssues and can distinguish ethical and
unethical behaviors.

Effective Communication (EC): Usage of various forms of business communication,
supported by effective use of appropriate technology, logical reasoning, articulation of
ideas. Graduates are expected to develop effective oral and written communication
especially in business applications, with the use of appropriate technology (business
presentations, digital communication, social network platforms and so on).

Leadership and Teamwork (LT): Understanding leadership roles at various levels of
the orgamization and leading teams. Graduates are expected to collaborate and lead
teams across organizational boundaries and demonsirate leadership qualities.
maximize the usage of diverse skills of team members in the related context.
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MBA Full Time
MBA I Semester

FT-101C PRINCIPLES & PRACTICE OF MANAGEMENT
FT-102C QUANTITATIVE TECHNIQUES

FT-103C ACCOUNTING FOR MANAGERS
FT-104C IT & E-BUSINESS FUNDAMENTALS

FT-105C BUSINESS ENVIRONMENT
FT-106C ORGANIZATION BEHAVIOUR
FT-107C BUSINESSS COMMUNICATION

FT-108C MANAGERIAL ECONOMICS (\ EL,



FT-101 C PRINCIPLES AND PRACTICE OF MANAGEMENT

COURSE OBJECTIVE

The course is aimed at delivering an insight in to the field of management. The course aims at
explaining various concepts of management and contemperary management practices,
highlighting the functions and responsibilities of the manager, making the students aware
about professional challenges faced by the managers and acquainting the students with the
teols and techniques that are used for handling the challenges of managenal jobs along with
an understanding of the work environment

EXAMINATION SCHEME

Siudent shall be evaluated on two components: 20 mtemal and 80 end semester examination.
There will be 20 marks for intemal evaluation, three intemal evaluanons will be conducied
out of which two wall be witten test and third will be assignment/ presentation/quiz! class
participation. Best two out of 3 evaluabion will be considered as intermal marks

The semester exanminalion CHIF},I'III'“ 80 marks will have two sections A and B Bection A
worth 60 marks wall have six theory qu&&hons out of which students will be required to
atlempt any four questons. Section B carrying 20 marks wall contmn ore or mare cases {o
casesipractical)

Mote: Relevant Case Studies (at least two cases per nnit) will be discussed compulsorily,

COURSE OUTCOMES

After studying the course, the studenis would be able to gain

C0O 1. Understanding of vanious management concepts funcrions and practices

(0 2 Understanding of the role of managers

OO 3. Leamn about imtegrating nanseement praciuces i woi k avironment.

04 Enhance their decison-making through the use of snelvtical skifls of management



FT-102 € QUANTITATIVE TECHNIQUES

COURSE OBJECTIVES

The objectives of the course are to equip the students with the mathematical and statistical
techniques and their application to business problems. The emphasis will be on the concepts
and application rather than derivations.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examimation.
There will be 20 marks for intenal evaluation, three internal evaluations will be conducted
out of which two will be written test and third will be assienment/ presentation/quiz! class
participation. Best two out of 3 evaluations will be considered as intemal marks

The Semester Examination will be worth 80 marks. It will have two Section, A and B
Section A will contain four questions from Part | Business Mathematics. Similarly, Secton B
will contain four guestions from Part H-Business Statistics. A student will he required 1o
attempt any five questions with a mummuem of two questions from each section The
questions will contain theoretical as well as sumerical andior cases! practical problemish All
gquestions will cary equal marks

COURSE OUTCOMES

After completion of the course the students should be able

COl To prepare studernts for hifelong learming and successhul careers using thesr
mathematical  and siatistical skills

CO2 To develop decision making skills pertinent to the practice of mathematics and
stanistie inchuding the students' abilines 1 formulate problems, 1o think creatively, and 1o
synthesize information.

O3 To train students thoroughly m methods of analysis and algebra, mcluding the
computational skills appropriate for mathemancians w use when solving problems
CO4  To teach students to use current mathematical and statstical concepts and data
analvsis technmgques for problem solving



FT-103C ACCOUNTING FOR MANAGERS
COURSE OBJECTIVES

The objective of this course 15 o scquamt the students with the basic concept of Financial,
Cost, and Management Accounting and further to develop understanding of Accounting for
Managers for Deasion Making

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal B0 end semester examination,

There wall he 20 marks for internal evaluation, three internal evaluations will be conducted
out of which fwo will be writien test and third will be assignment! presentationdquiz’ class
participation. Best two out of 3 evaluations will be considered as intermal marks

The semester examimation carrying 30 marks will have two sectons A and B Section A
worth 20 marks will consist of four theery questions oen of which studeimts wall be required to
AHeml any n«@ﬁueg[ions Saction B, worth 60 marks will have s numencal pracneal
problems oul of which & studznt will be requited o attempt any four queshiens

Mote: Relevant Case Studies (at least two cases per unit) will be discussed compulsonly,

COURSE QUTCOMES

After the completion of the course the students should be able 1o

CO0. Get acquamted with wath the basic concept of Finance, Cost, and Managemen
Accounting

CO2 Prepare financial statements i pecordance wath Generally Accepled  Accounting
Principles

CO3 Develop enncal tunking skills 1o analvee hnancial dia as well as the effecs of
diffening financial accounting methods on the financial stalements.

CO4 Demonsteate the abalin o communicate accountmy data effecineely. as well as the
abihiy o provide knowledeeable recommendanons



FT-104 C IT & E-BUSINESS FUNDAMENTALS

COURSE OBJECTIVES

The objective of this course is to help the student acquire the basic knowledge of
Information Technology and e-Business Fundamentals The subject course is to help
students 1o understand the management aspect of E-commerce Technological Environment.

EXAMINATION SCHEME

Student shall be evalusted on two components: 20 intemal and 20 end semester examination
There will be 20 marks for internal evaluation, three internal evaluations will be conducted
out of which two wall be written test and third will be assignment/ presentation/quiz/ class

participation. Best two out of 3 evaluation wall be considered as infemal miarks.
A OTRE R T

“The semester examination carrying 30 marks wall have 30 marks forviva-voce, 50 marks for
writien sxamination that will have theory and practical problems. 7 to § questions wll be
asked out of which students will be required to attempt any & questions

COURSE OUTCOMES
After the completion of the course the students should e able

0! To understand basics of Information Technology and E-Business fundamentals.

Ci32 To gan knowledee of Compurer fumdmmentals and applications ol MS-Office
huginess

CO3. To have awareness of E-business, Cyber secunty threats & ather related 1ssues

CO4 To Learn oplimum uses of e-resources like websites, search engines, shopping sies,

elC.



FT-105 C BUSINESS ENVIRONMENT

COURSE OBJECTIVES

The course 15 simed at delivering an insight into the field of business and environment
surrounding it through the follawing ebjectives:

o To familiarize the students with the business environment prevailing in India and in
the world to help them understand 1ts implications to business

« To acquaint the students with the emerging issues in business at National and
International Level in the light of new economie policies.

e In today’s dynamic world it is mandatory to have primary knowledge of the
immediate environment in which business is conducted.

e With the dawn of liberalization, privatizanon and globalization it has become very
important 1o eer an imsieht m the work paradigms and imtemational trade bodies which
are undated nme 10 fime

EXAMINATION SCHEMIE

Student shall be evaluated on 1wo components 20 intemal and 80 end semester examination,

These will be 20 marks for internal evalusnon, three intemal evaluations wall be conducted
aut of which two will be written test and third will be assisnment! presentation/quiz/ class
parhicipation. Best two out of 3 evaluations will be considered as intemal marks

e semester examination carnvaing 80 marks will have two seetions A and B Section A
worth 60 marks will have six theory questions out of which students will be required to
attempt any four questions. Section B carrying 20 marks will contain one or more cases (o

cases/practical )

Note: Relevant Case Studies (al beast two cases per unit) will be discussed compulsorily.

COURSE OUTCOMES

After swdving Busmess Envoonment Course. the studants would be abla 1o

o
o2

03

Lo

Fnable the understanding of business and envizonment a3 one and separate entibies

Learn about different theanes, appreach style, modes of entry. vanious govermnent
miatives and Internananal bodies for Pracical impleaion inthe Indian contes

In depth knowledge of econumme policies. and changes madle o them and reforms
e independence \
Infeorate busmess cnvironmen) poneiples and strategies o busmess practices
{domestie and ptermaticnal § for LI th andl nl::l:lllll‘lhllilfx' ol economg '.‘I'I'tﬁ,i\lll'ﬂ-_'ﬂl
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FT-106C ORGANIZATION BEHAVIOUR

COURSE OBJECTIVES

The Objective of this course is to help students to understand human behaviour in
organizations so that they improve their managenal effectiveness.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examingtions.

These will be 20 marks for internal evaluation, three intemal evaluations will be conducted
out of which two will be written test and third will be assignment! presentaton/quiz! class
participation. Best two out of 3 evaluations will be considered as intemal marks. The
semester exsmunation carmying 80 marks wall have two sections A and B, Section A worth 60
marks will have six theory questions out of which students wall be required 1o amempt any
four questions, Section B canying 20 marks wall contam one or more cases (or

cases/prachical)

MNote: Relevant Case Studies (at beast two cases per unif) will be discussed compulsorily.
COURSE OUTCOMES

After the completion of the course the students should be able w

COE Demonstrate an understanding of key terms, theones’ coneepts and practeces within the field
al (B

CO2 Demonstrate compatence in development and problem sobving m the area of management,

C03 Analvee the key issues eelated 10 adminisiraning the human elements such as Perception,
Learming, Metvaton, Leadership. Team Building and othess

CO4 ko the meaning of termimael oy and 1ools wed momanaging emphovess effeciel



FT-107 C BUSINESS COMMUNICATION

COURSE OBJECTIVES

The objective of the course is

I To create awareness and sensifize management students towards the significance of
effective communication skills  and its role in business

2 To acquire the basics of Business Communication

1. To hone up different skills of effective communication wviz. histening, speaking, reading and
writing of management students

4.To sensitize the students towards the imperative need for developing interpersonal and
group communication and enable them to overcome to certain extent the challenges in
effective commumication with dilTerent stakeholders

5 To evaluate their skills on a comprehensive parameters of hstening, speaking and wrining

EXAMINATION SCHEME

Student shall be evaluated an 1wo components. 20 intemal and B0 end semester exaninations

There will be 20 marks for internal evaluation. thres mtemal evalvatons will be conducted
out of which two will be written test and third will be asstenment/ presentation/quez/ class
participation. Best two out of 3 evaluations will be considered as internal marks

The semester examination carnyng 30 marks will have two sections 4 and B, Sechion A
worth 60 marks will have six theery quesnions out of which students will be required to
atternpt any four questions. Section B carrying 20 marks wall CONTaIn One or MoTe cases (or
casesipractical)

Note: Releyant Case Studies (a1 leasi two cases per umt) will be discussed compulsorily,

COVRSE OUTCOMES

After the complenon of the course the students should be able

Ot To elfectively communicate a1 both mierprersonal and at orgamizatonal levels. wath all
the stakeholders of the arganization

©0 7 To converse effectively i the basic formats, and stvles of business witing so that

he she wil! be thomughly prepared 10 take part in real-world business siiuanions

CO G To respond appropriately m o confident and concise stvle toral and worand s g
sifatiin

CO4 Todennly and apply effecive vsage of the requizsiie skl ona g pusiness set-up

IL'\. by r L ]
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FT-108C MANAGERIAL ECONOMICS

COURSE OBJECTIVES

The objective of this course is 1o help the students gain understanding of different aspect of
managerial economics and also the functions and responsibilities of the manager with a focus
G MIETO BECONOITIG CONCEPLS,

EXAMINATION SCHEME

Srudent shall be evaluated on two components: 20 internal and 80 end semester examination.
There will be 20 marks for internal evaluation, three internal evaluanions will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks

The semester exammation carrying 80 marks wall have rwo sections A and B. Sechon A
weieth 80 marks will have six theory questions out of which students wall be required 1o
atternpt any four quesnons. Seciion B carryng 20 marks will conlain ene or more cases |or
cases/practical )

Note: Relevant Case Stutlies (at least two cases per unit) will be discussed compulsorily.

COURSE OUTCOMES

After completion of the cowrse the students should be able 10

CO1 Demonstrate knowledge of fundamental managerial concepts and principles
including analysis of difference and mierrelation between micro and macro
BCONOMI £S5

€02 Acquaintance with the necessary analytical tools to analy.e decigion making by
mdividual consumers and firms such as demand, supply. pricing and resource
allocation.

C0G Undersiand the economic basis for business charactenstics and market imperfections

CO4  Demonstreie detarled understanding of maceo cconomics for management and also

W GCOnomid |"{“|Il.'l't."5-
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MBA Full Time
MBA II Semester

FT-201C OPERATIONS RESEARCH

FT-202C OPERATIONS MANAGEMENT

FI-203C EN'[‘RE;PRENEURSHIP

FT-204C FINANCIAL MANAGEMENT

FT-205C MARKETING MANAGEMENT

FT-206C HUMAN RESOURCE MANAGEMENT

FT-207C BUSINESS ETHICS & INDIAN ETHOS IN MANA iENT

FT-208C BUSINESS RESEARCH METHODS ﬁ/ E}\/ )
)



FT-201C OPERATIONS RESEARCH

COURSE OBJECTIVES

The objective of this course is to help the students acquire quantitative tools, and use these
tools for the analysis and solution of business problems. The emphasis will be on the
concepts and application rather than derivations.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 intemal and 80 end semester examination.

There wall be 20 marks for internal evaluation, thres intermal evaluations wall be conducted
ot of which two wall be written test and third wall be assignment! presentation/quiz/’ class
participation. Best two out of 3evaluations will be considered as intemal marks

The semester examination carrying 50 marks wall have two sections A and B, Section A
worth 20 marks will consist of four theary questions out of which students will be required to
amempt any two questions. Section B, worth 60 marks will have six numencal/practical
problems out of which a student will be requiied w attempt any four questions

COURSE OUTCOMES

After the completion of the course the students should be able
COl. To gain an understanding and appreciziion of the principles and applications  relevant
to the planning, design, and operations of manufactunngservice firms

€02 Toe understand the interdependence of the operations function with the other key
funcrional areas of a firm

CO3 To apply analytical skills and problem-solving wols re the analvsis of the operations
problems

OO To increase the knowledpe. and broaden the perspective of the world in which you
wall contribute vour talemts and leadership in husimess operanons



FT-202C OPERATIONS MANAGEMENT

COURSE OBJECTIVES

The ohjective of this course is to help the students understand the concepts of production
function, mventory control, quality control and application of technical models and
techniques for solving production problems.

EXAMINATION SCHEME

Sudent chall be evaluated on two components: 20 intemal 20 end semester examination.
There will be 20 marks fior intemal evaluation, three internal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of Jevaluations will be considered as intermal marks.

The semester examination carrving 80 marks will have two sections A and B. Sechon A
worth 32 marks will have 4 theory questions out of which students will be required to attempt
any two guestions Section B carrying 48 marks wall contain five numencal/pracncal
problems out of which a student wall ey equired 1o attempt any three questions

COURSE OUTCOMES
After the completion of the course the students should be able

COL. To gain an understanding and appreciation of the princaples &nd applications relevant to
the planning. desizn. and operanons of manufactunng/service fiems,
02 Understand the mierdependences of the operations function with |hé other key
funcoonal areas of a firm
O3 Apply analytical skills and problem-solvng tools 10 the analysis of the operations
problems
CO4 Increase the knowledus and broaden the perspective of the world in which you vall

contribute your wlents and leadership i business aperations



FT-203C ENTREPRENEURSHIP
COURSE OBJECTIVES

The objective of this course is to exhibit knowledee of fundamentals of entrepreneurship,
application of tools & technigques 10 setup an entrepreneurial venture

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 30 end semester examination,
There will be 20 marks for internal evaluation, three intenal evaluations will be conducted
out of which two will be written test and third will be assignment! presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks

The semester examination carrying 80 marks will have two secnons A and B Section A
worth 60 marks will have six theory questions out of which swdents will be required
artempt any four questions. Section B carrving 20 marks wall comtan one or mere cases {or

casesipracieal )

Mote: Relevant Case Studies (ai least two eases per unit) will be discossed compulsorily.

COURSE OUTCOMES

After completion of the course the students should be able o
01 Understanding the basics of Entrepreneurship and real life issues therein.

02 Apply Theorencal concepts into practice while [acing business probleins,
CO3 Contnbute in Developing Reasonmyg and Analviical ability to foster Decisron Making

(04 Morture Entreprenenr Skills and Leadership Abilinies

FT-204C FINANCIAL MANAGEMENT

COURSE OBJECTIVES
The objective of the course is to understand the concept s of Business Finance and it also
aims at learning of financial tools and developing the skills of financial analysis and financial

decisions,
EXAMINATION SCHEME

Siudent shall be evaluated on two components: 20 internal and 80 end semester examination.

There will bee 20 marks for internal evaluation, three intemal evaluations wll be conducted
out of which two will be written test and third wall be assignment/ presentation/quiz/ class
participation. Best two out of Jevaluations will be considered as intemal marks

There will be two sections. Section A, theeretical, is worth 32 marks wath 3 guestions out of
which siudent will atempt any 2 Section B will comam practical, numencal and case(s)
having 3 questions and wall be worth 48 marks and student wall be required o attempt 3

uEstiong
Note: Relevant Case Studies {at least two cases per unit) will be discussed compulsorily




COURSE OUTCOMES

After completion of the course the studenis should be able
COl To Undersiand the Finaneal Manapement, sources of finance and describe basic
financial decisions

C072 To analyze the financial statements by usimg vanous financial ools and
application of FIFS and CFS

0 3 To describe, Leverage, Budgetnp. Cost of capital, Capital structure theories and
analvsis of the same by applying vanous techmgues

04, To analyre the investiment decizions by usieg vanous fimancial wals and
understanding of Working capital. divadend decrsion

FT-205C MARKETING MANAGEMENT

COURSE OBJECTIVES

The ohjecove of this course is to provide the students exposure to modemn marketing
concepts, teols, and techniques, and help them develop abilines and skills required for the
performance of marketing funchons.

EXAMINATION SCHEME
Stodent shall be evaluated on two components: 200 intemal and 80 end semester examination.

There wall be 20 marks for amernal evaluamoa, thize intemal evaluanons will be conducied
out of which two wall be wnitten test and third wall be assigrment! presentation/quz’ class
pamicipation. Best two out of 3 evaluations will be considered as mternal marks,

The sermester examination carryimg BEmarks wall have teo sechions A and B, Section A
worth 80 marks wall have six theory questions out of which studens witl be required to
attempt any four questions. Section B carmving 20 marks wall contaim one or more cases (or
cases/practical }

Mote: Relevant Case Studies (af least two cases per unit) will be discussed compulsorily,

COURSE OUTCOMES

After completion of the cowrse the students sheald be able o
CO Understand the dvnamics of mombenng e busiess
CO2 Eelate markenng theones w pracieal siuation

CO3 Develop wgue marketmye nns

COd Construct sabes plan and professicnal imterachs e presamiation




FT-206C HUMAN RESOURCE MANAGEMENT

COURSE ORJECTIVES

The objective of this course is to help the students develop an understanding of the
dimensions of the management of human resources, with particular reference to HRM
policies and practices.

EXAMINATION SCHEME

Student shall be evaluated on two components. 20 internal and 80 end semester examination.
There will be 20 marks for intemal evaluation, three internal evaluations will be conducted
out of which two will be written test and third wall be assignment/ presentanon/quiz’ class
participation. Best two out of 3 evaluations will be considered as intenal marks.

The semester exanunation carrying 0 marks will have two sectons A and B Sechion A
warth 60 marks will have six theory questions ow of which students wall be required o
aitempt any four questions. Section B carrying 20 marks will contam one of more cases [or
cases/praciical)
Mate: Relevant Case Studies (at leasi two cases per unit) will be discussed by the Faculty
compulsorily.

COURSE OUTCOMES

Afier completion of the course the students should be able to

CO1. Demonstrate an understanding of key terms, theones! concepts and practices wathin
the field of HRM

C02 Demonsteate competence in development and problem selving in the area of HE
I'I'Iﬂl'lfigt‘l'l'lfll[

C0O3  Analvze the key issues related 1o admuastating the human elements such as
Acquisinon. Compensation, Appraisal, Career planning, Training Global Challengses

C04 Descnibe the meaning of werminology and ools wed in managing cinplovess

effeciivelv



FT -207 C BUSINESS ETHICS & INDIAN ETHOS IN MANAGEMENT

COURSE OBJECTIVES

The objective of this course 15 to help students gain an understanding of Business Ethics and
application of Indian values in managenal decision-making,

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 intemal and 80 end semester examination.

There will be 20 marks for mtemal evaluation, thres intemal evaluatons will be conducted
out of which two will be written fest and third wall be sssignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as sntemal marks,

The semester examination carrying 80 marks wall have o sections A and B Secion A
worth 60 marks will have =ix theory questons oul of which swdents will be required 1o
attempt any four questions. Section B carmying 20 marks will contan one or mere cases (o
casas/pracucal)

Note: Relevant Case Studies (af least two cases pee unit) will be diseossed compulsorily.

COURSE OUTCOMES

After completion of the course the students should be able

(g8} Undersiand the relevance of Indian Ethos for further ennchment of halisoe
leaderzhip principles and practices

02 Understand application of several important concepts and frameworks for maoral
reasoming 10 complex husiness issues

CO3 Apply ethics to business, management, and decisson making

C04  Prowide msghts to paricipants for developing leadershnp thal 15 socially,
environmentally and culturally responsible



FT-208C BUSINESS RESEARCH METHODS
COURSE OBJECTIVES

The objective of the course is to equip the students with the concept and methods of Business
Research The students will be able to plan, design and eam out business research using
scientific methods and prepare research report(s) / paper (s) along with decisional research
which is done to provide information for a pending decision.

EXAMINATION SCHEME
Student shall be evatuated on two components: 20 internal 80 end semester examination.

There will be 20 marks for internal evaluation, three intemal cvaluations will be conducted
out of which two wall be wntten test and third will be assignment/ presentanion/quiz/ class
participation. Best two out of 3 evaluations wll be considered as internal marks.

The semester examination carrving 80 marks will have two sections A and B. Section A
worth 60 marks wall have six theory questions out of which students will be required to
attempt any four questions. Section B carrying 20 marks will contain one or more cases (or
cases/practical )

Note: Relevant Case Studies (at least two cases per unit) will be discussed compulsority.

COURSE OUTCOMES

After completion of the course the students shoutd be able

€Ot To provide desper knowledze and expenience in applying commonly used
quahtatve and quantiiative research methods to the research process

CO2. To refine research questions to meet high level resezrch objectivesi/questions.

CO3  To develep data collecnon insirument according to the underlying theoretical
framework

CO4  To understand the steps of conducting the business research and witing the
research Repon



MBA Full Time
MBA ITI Semester

+ Core

FT-301C SUPPLY CHAIN MANAG EMENT
FT-302C PROJECT MANAGEMENT

* Marketing Management
FT-303M PRODUCT AND BRAND MANAGEMENT
FT-304M ADVERTISING AND DIGITAL MARKETING
FT-305M SALES AND DISTRIBUTTON MANAGEMENT

* Financial Management

FT-303F TAX PLANNING AND MANAGEMENT
FT-304F INDIAN FINANCIAL SYSTEM
FT-305 F BANK AND INSURANCE MANAGEMENT

* Human Resource Management
FT-303H INDUSTRIAL RELATIONS AND LEGISLATIONS
FT-304H HUMAN RESOURCE DEVELOPMENT & AUDIT
FT-305H SOCIAL PSYCHOLOGY

e Information Technologry
FT-3031 WEB DESIGN AND TECHNOLOGY
FT-3041 MANAGEMENT INFORMATION SYSTEM
FT-3051 RELATIONAL DATABASE MANAGEMENT SYSTEMS USING ORACLE

+ Production and Operations Management
FT-303F TECHNOLOGY MANAGREMENT
FT-304F FRODUCT INNOVATION AND OPERATIONS PLANNING
FT-305F PURCHASE AND MATERIAL MANAGEMENT

= Business Analytics
FT-33B INTRODUCTION TO BUSINESS ANALYTICS

FT-304B PREDICTIVE MODELING
FT-505B STATISTICAL PROGRAMMING IN “R
FT 306 MAJOR RESEARCH PROJECT/ INTERNSHIF/ FIELD WORK




FT-301C SUPPLY CHAIN MANAGEMENT

COURSE OBJECTIVES

This course would help students develop an understanding about the strategic role of supply
chain, key issues of supply chain and the drivers of supply chain performance. The course
would acquaint the students with various concepts, moedels and decision making tools
pertaning to supply chain network design, forecasting, inventory, ransportation efc. and also
enable them to apply the tools in real-life siuation,

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examination.
There will be 20 marks for internal evaluation, three mtemal evaluations will be conducted
out af which two will be written test and third will be assignment/ presentation/quiz’ class
participation. Best two out of 3 evaluanons will be considered as mternal marks

The semester exanunation carrving 50 marks wall have two sections A and B, Sechon A
worth 60 marks will have six theory questions out of which stdents wall e required 1o
attempt any four questions, Section B carrymye 20 marks will contam one or more cases (or
cases/praciical ) Note: Relevant Case Studies (at least two cases per umit] will be discussed
compulsorily. .

COURSE OUTCOMES

After complenon of the course the students should be able
C0H. To understand the distnbution of geods and services by lowistics management
€02 To demonstrate the complesaty of inter-firm and intra-firns coordination |
C03 To wnderstand decisions iwvolving the investment o productive resources.
configuration of processes, product designs, and development of partnerships with suppliers
and channels of distribution
CO, To use anabyncal tools and conceptual frameworks to make decisions in supply cham
comtexts a5 well ag a better understanding of the major strarewic issues and trade-offs tha
arise in supply cham management



FT-302C PROJECT MANAGEMENT

COURSE OBJECTIVES

To develop understanding of project planning. To develop ability to monitor and control
projects and risk involved. To become familiar with tools and techniques used 1n managing
projects.

EXAMINATION SCHEME
Student shall be evaluated on two components: 20 interal and 80 end semester exarmunation.

There will be 20 marks for internal evaluation, three intemal evaluations will be conducted
out of which two will be written test and third will be assipnment/ presentation/quiz’ class
participation. Best two out of 3evaluations will be considered as internal marks

The semester examination carrying 80 marks wall have two sections A and B. Section A
worth 32 marks will have 4 theosy questions out of which students will be required 1o anempi
any two questions. Section B carrving 48 marks will contain {ive numencal/practical
problems/cases out of which a student wall be required 10 attempt any (nge questions

Note: Relevant Case Studies {af least two cases per unit) will be discussed compulsorily.

COURSE OUTCOMES

After completion of the course the students should be able 100

COl Understand the Concepts of Project management at the indivaidual, team and
organizational level and also  understand the Team-building skills required 1o support
successiul performance

CO2  Apply pracical applicabons of project management 1o formulate strategies allowing
Crrganizations to achieve strategic poals and give a perspective af leadership effect:veness in
Ulgﬂrﬂzﬂllﬂnﬁ.

CO3 Leam to develop a project scope while considering factons such &z customer
reguuirements and internalfextemnal goals

04 Develop  Crncal-thinking  and  analytical  dedision making  capabilines 1o
investieate Complex business problems 1o propose project-based solutions




FI-303M PRODUCT AND BRAND MANAGEMENT

COURSE OBJECTIVES

The objectives of this course are to expose the students to basics of product management and
various aspects of Product and brand management as an integral part of marketing
management and provide abilities in Product and brand management.

EXAMINATION SCHEME

Siudent shall be evaluated on two compeonents: 20 internal and 80 end semester examination.
There will b2 20 marks Tor internal evalvation, three intemal evaluations waill be conducred
out of which two wall be written tests and third wall be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluahions will be considered as intemal marks.

The semester examination carmyne 80 marks will have two sections A and B Section A
worth 60 marks will have six theory questions out of which students will be sequired to
attempt any four questions. Section B carmying 20 marks will contam one or more cases (or
cases/pracncal)

Mote: Relevant Case Studies (at least two cases per unit) will be discussed compulsorily.

COURSE OUTCOMES

Afrer the completton of the courss the studenis should be able o

CO. Understand and respond to chients about product management and relamed siratzgies.

02 Figure out the essential elements of a successful product and manage new product
development to meet marke! needs

C3 . Develop umgue promational and branding siralegies

M. Understand Brand Mechamism, Elements of Brands and branding plans



FT-304M ADVERTISING AND DIGITAL MARKETING

COURSE OBIECTIVES

Designed for sledents planning to make a career in the field of Marketing . The course
objective 15 to familiarize them with the world of media and advertising which has gradually
emerged as an industry with reference to India. Effort has also been made 1o provide them
with practical exposure to the fleld through illustrations, case studies, and exercises in vanious
aspects of the craft of advertising and media planning

EXAMINATIONSCHEME

Student shall be evaluated on two components: 20 intemnal and 80 end semester examination
There wall be 20 marks for intemal evaluation, three imemal evaluations will be conducted
out of which two wall be wratten test and thord wall be assignment’ presentation/ouiz’ class
participation. Best fweo out of 3 evaluanons will be considered as internal marks.

The semester examinabon carrying B¢ marks will have two sechens A and B Sechon A
worth 60 marks wall have six theory questions oul of which students wall be required 10
attempl any fowr queshons, Sechon B carrying 20 macks wall contam one or mare cases {or
cases/prachcal ) Note: Relevant Case Stuilies (at least two cases per woml) will be dizeussed

compulsorily,

COURSE QUTCOMES

After complenon of the course the students should be able to:

COl. ldenufy and respond to clients’ advertizing and marketing communications objectives
by applving principles of commumicanions

02 Relate theoretical aspects of advertising on practical situation

C03 Develap umgue promotional and brandmny stratesies.

T4 Understand digital markebing, emermng trends me digital marketing and ethical issues
i adopting globalized dital markels



FT-305M SALES AND DISTRIBUTION MANAGEMENT

COURSFE OBJECTIVES

The objectives of this course are Lo expose the students to vanous aspects of sales and
distribution management as an integral part of marketing management, and provide abalities
in sales and distribution systerm.

EXAMINATION SCHEME
Student shall be evaluated on two components: 20 internal and 80 end semester examination.

There will be 20 marks for intemal evaluation, thres internal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will he considered as internal marks.

The semester examination carrying 80 marks will have two sections A and B Section A
worth 60 marks will have six theory questions out of which students will be required 1o
atternpt any four questions. Secuon B carying 20 marks will contmin one or more cases (or
cases/practical )

Note: Relevant Case Studies (at least two cases per unit) will be discussed campilsorily.
COURSE OUTCOMES

After completion of the course the students should be able to:

CO1. 1dennfy and respond to clients’ selling and distribution needs,

02, Relate theorstical aspects of sales and distribution theores 10 practical aspects

C03. Develop unigue sales and distribubion strategies

O Design effectve distribution channets



FT-303F TAX PLANNING AND MANAGEMENT
COURSE OBJECTIVES

The objective of this course is to enable students to develop an understending of direct and indirect
taxes and to enable them o calculate and plan taxes.

EXAMINATION SCHEME

Student shall be cvaluated on two components: 20 internal and B0 end semester examination.

There will be 20 marks for intersal evaluation, tree imtemnal evaluations will be conducted out of
which two will be writien test and third will be assignment! presentationfgquiz/ class participation. Best
e ot of 3 evaloations will be considered as intemal marks.

The semester cxamination camying $0 marks will have two sechons A and B. Section A worth 2
marks will have 4 theorv questions out of which students will be required s altempt amy o
questions. Seclion B carrving 6 marks will contmn Frve numencallpractical problems out of which a
student will be requersd to atlzmpl ame three ueslions

Mote: Relevant Case Studies (ai least two cases per unit) will be discussed compulsorily.

COURSE OUTCOMES

After complenon of the course the students should be able

CO! To Understand the basic principles & provisions of Direct Tax laws & defininons of .
Previows Year, Assessment Year, Residential Status of Indnadual wath determination

CO? Ta Understand the mles 1o determine the Income from Five heads covered under
Income fax act 1961 & Application of such rules

03 To Apply the rules of deduenon eoverzd w's 80 ¢ 10 80 Uto determine the Total Taxable
Income

04 To Understand the Provisions of Tax Planming for Non Resident Indivadual,



FT-304 F INDIAN FINANCIAL 5YSTEM

COURSE OBJECTIVES

The objective of this course is to understand the role of Financial system in the Indian
economy and to give an insight info the strategic, regulatory, operating and managenal issues
concemning sefect Ninancial services.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examination

There will be 20 marks for intemal evaluation, three internal evaluations will be conducted
out of which two will be written test and third will be assignment! presentation/quiz’ class
participation. Best rwo out of 3 evaluations wll be considered as internal marks

The semester examination carrying 80 marks will have mwo sections A and B Section A
worth 60 marks will have six theory questions out of which stodems will be required o
attempt any four questions. Section B carrymy 20 marks will contain one or mee cases (of
cases/practical )

Note: Relevani Case Studies (at least two cases per unit) will be discussed compulsorily.

COURSE OUTCOMES
After complenon of the course the students should be able 10

Cio Describe the role and siructure of the Indian financial system and financial markets.

C0?  Understand concepts of financial instiutions such as bankimg &non-bankmg financial
inshiuhong

CO3  Discuss the wle, funcuons of Regulatory mstiutions and commercial banks

C0d Explam the core concept of vanious flinancial services



FT-305 F BANK AND INSURANCE MANAGEMENT

COURSE OBJECTIVES

The objectives of this course are 1o explain the student operations of upcoming insurance and
banking sector, slatutory requirements and understanding of financial environment and
market in which they operate

EXAMINATION SCHEME

Siudent shall be evaluated on two components: 20 internal and 0 end semester examination

There wall be 20 marks for internal evaluation, three internal evaluations will be conducted
st of which two will be written test and third will be assignment! presemation/quiz/ class
participanion Best two out of 3 evaluations will be considered as internal marks

The semester examination carrying 80 marks will have lwe secoons & and B Section A
worth 60 marks will have six theory questions cut of which students wiil be required 10
attempt any four questions. Section B carrying 20 marks will contain one or more coses {or

casespracncal )

Note: Relevant Case Studies (at least two cases per unit) will be discussed compulsorily.
COURSE OUTCOMES

Afier the completion of the course the students should be able to
01 Crincally understand the core concept and averview of rewulalory  nstiutions

implications related to banking industry

02 Understand the various banking operations and core concept of ALM by banks

03 Explam the recent trends i econamic through digital banking and discuss wanous
hanking frauds

"M Understand the importance of life and non-life insurance m nisk management through
LI, GIC, and TR

FE R TR S R o R A




F-303H INDUSTRIAL RELATIONS AND LEGISLATIONS

COURSE OBJIECTIVES

Industrial Relations pley an important role in organizations. Orgamisational efficiency and
performance are intricately interlinked wath mdustrial relations. This course will expose
students to the conceptual and practical aspects of industnal relations at the macro and micro

levels.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 intemal and 20 end semester examination.

There will be 20 marks for mtermal evaluation, three internal evaluatons will be conducted
out of which two will be written test and third will be assignment/ presentation/guiz! class
participation. Best two out of 3 evaluations will be considered as internal marks.

The semester examination carrying 30 marks wall have bwo sections A and B, Section A
worth 60 marks will have six theory guestions out of which students wall be required to
attempt any four quesnons. Section B carrying 20 marks wall contain one or more cases (or
cases/prachcal}

Mote: Relevant Case Stadics {at least two cases per unit) will be discussed compulsorily.

COURSE OUTCOMES
After completion of the course the students should be able to:

O

ooz

03

[

Acqguaint with mdustmal relabons framework in our country

know the importance of the mantenance of industrial peace and effonts to reduce the
merdence of strike and lockout

Cotically examine the provisions in the various mdustnal Eisputes Act, for the
prevention and s2tlement of industrial disputes

Learn underlying the disciplinary enquiry for misconduct are to wnderstood in view of
acquannt musconduct and procedure to be followed before imposing panishment for
mscondnct albewed and established



FT-304H HUMAN RESOURCE DEVELOPMENT & AUDIT

COURSE OBJECTIVES

The objective of the Human Resource Development Course is to provide the students with a
clear understanding of the concepts, processes, practices and strategies that form the basts of
successful HRD in organizations. The course is intended to facilitate the development of
knowledpe and skills that HRIY speciatists nesd in performing their strategic role. The course
strives to facilitate the understanding of how concepts and theores can be pul into practice in
a variety of organizations. The content of the course is also designed to familianze students
with the role of line managers and HR specialists in HRD.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 tntemal and 80 end semester examination.

Thare will be 20 marks for internal evaluahon, three internal evaluations will be conducted
out of which two will be written test and third will be assignment! presersation/quiz’ class
participation. Best two out of 3 evaluations will be considered as internal marks

The semester examination careying 50 marks will have two sections A and B, Section A
worth 60 marks will have six theory questions out of which students wall be required to
attempt any four questions. Section B carrving 20 marks wall contain one or more cases (or

cases/practical)

MNote: Relevant Case Studies (at leasi two cases per nnit) will be discossed compulsorily.

COURSE OUTCOMES

Afler complenon of the course the students should be able

CO To make the stedents aware of the vanous concepts, process and pracnces of HRD in the
present Corporate world

2. To enable the students to waork a5 & catalvst whe can enhance cordial work relabons in an
oreanzanon

0¥ To understand the concept of work-Tife balance along with thieir career advancement.

COM Todevelop & hohste approach wewards cultumlly diverse emplowvees



FT-305H SOCIAL PSYCHOLOGY

COURSE OBJECTIVES

The objective of the Social Psychology Course 15 1o impant knowledge of the basic concepts
and modern trends in Social Psychology, to foster interest in Social Psychology as a field of
study and research and to make the students aware of the applications of the various concepts
in Social Psychology in the Indian context.

EXAMINATION SCHEME
Student shall be evaluated on two components: 20 internal and 80 end semester examination.

These will be 20 marks for imternal evaluation, three internal evaluations will be conducted
oul of which two will be written test and third will be assignment/ presentation/quiz/ class
parncipation. Best two out of 3 evaluations wll be considered as internal marks.

The semesier examination carrying 80 marks will have two sections A and B Secton A
worth 60 marks will have six theory questions owt of which students will be required to
artempt any four questions. Section B earrying 20 marks wall contain ene or more cases (of
cases/practical)

Mote: Relevant Case Studies (at leagt two cases per unit) will be discussed compulsorily.

COURSE OUTCOMES

After completion of the course the students should be able o

O Inivate understanding of Human Behaviour Concepts at work place

02 Enhance creative application of Social Psyche Pundamentals to analyze work
efficiency of employees

03 Help realize significance of Non Verbal Communrcation in orosnization,

C0d4 Educate and make voung munds sealize the sipmficance of safety management in

CELANIZATIGN.



FT 3031 WEB DESIGN AND TECHNOLOGY

COURSE OBIECTIVES

The ohijective of this course 15 to help students to understand the concepits af Web site, page
using HTML/DHTML/XML, Database and their use in organizahon and processing
complex business information.

EXAMINATION SCHEME
Student shall be evaluated on two components: 20 intemal and 80 end semester examinations.

There will be 20 marks for internal evaluanon, three intermal evaluations wall be conchucted
out of which two will be written test and third wall be assignment/ presentation/qui/ class
participation. Best two out of 3 evaluanons will be considered as mnternal marks

The semester examination carrying 80 marks will have seven questions oul of which siudents
will be required o anempt any five guestions

COURSE OUTCOME:

COl. Basic knowledze of front end 1o0ls used for web designing,
C07 Understanding web designing concepis.
C03. Undersiand OS5 {Cascadimg Style Sheet) and different style technigues

OO, To vnderstand basic of content management SySlems



FT-3041 MANAGEMENT INFORMATION SYSTEM

COURSE OBIECTIVES

The objective of this course is to help the student acquire the basic knowledge of information
system so as to enable them to make more efficient use of information for decision making,

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 intemal and 80 end semester examination.
There wall be 20 marks for intemal evaluation, three internal evaluations will be conducted
out of which two will be written test and third wall be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considersd as imternal marks.

The semester exammanon carrying 80 marks will have seven questions out of which students
will be required fo atempt any five questions.

COURSE OUTCOMES

After completicn of the course the students should be able
0, To understand the use of infermation system i Business operations

02 Toleam the process and development of Management Information Systam
[k To create awareness of computer operation of Manual Informanon System

COa. To Helpin Managenal Decison Making, with the suppon of Informanion System



FT-3051 RDBMS USING ORACLE

COURSE OBJECTIVES

The objective of this course is te help students to understand the basics of Relational
Database Management Systemn, and back-end Tool uwsing ORACLE and their use in
organizaton and processing complex business information.

EXAMINATION SCHEME

Student shail be evaluated on two components: 20 internal and B end scmester examinations.

There wall be 20 marks for intemal evaluation, three internal evaluations will be conducted oul of
which two will be written tes! and third will be assignment! presentaticn/quiz/ class participation. Best
two oul of 3 evaluations will be considered as intermal marks.

The scmester examination carmving 80 marks will have seven questions oul ol which swdents wall be
required Lo atempl any five questions

COURSE QUTCOMES
Afier completon of the course the students should be able
CON To understand (he basics of Relatonal Database Management System .

02 To manage the data into well organized manner .
C03 To learn the concepts of SOL

OO To Lenen the concept of centralize database using dara mining and data warehousing



FT -303F TECHNOLOGY MANAGEMENT

COURSE OBJECTIVES

Objective of this course is providing the students exposure to the concepts of technology
management, and technology management issues like technology development, acquisition,
absorption, diffusion and technology support systems

EXAMINATION SCHEME
Student shall be evaluated on two companents: 20 intemal and 80 end semester examination.

There will be 20 marks for internal evaluation, three mtemal evaluations will be conducted
out of which two will be written test and third will be assignment’ presentation/quiz/ class
participation. Besi two out of 3 evaluations wall be considered as mnternal marks

The semester examination carrying 80 marks will have twe sections A and B. Section A
worth 60 marks wall have six theory questions out of which students will be required 1o
attempt any four questions. Section B carrving 20 marks will contawy one or more cases (oF

cases/practical)

Mote: Relevant Case Studies (at least two cases per unit) will be disenssed compulsorily,

COURSE OUTCOMES

Afier complenon of the course the students should be able
Ol To gain an understanding and appreciation of the principles and applications relevant
to the planning, design, and operations of manufacturing/service fims,

CO2  To understand the interdependence of the operanons function with the ather key
functional areas of a firm.

CO3. To apply analytical skills and problem-solving tools 1o the analysis of the operabons
problems

CO4. To meresse the knowledee. and broaden the perspective of the world in which you
calt cereihaiia v talanre and leaderdn i bisiness operatons




FT -304P PRODUCT INNOVATION AND OPERATIONS PLANNING

COURSE OBJECTIVES

Improve the understanding and competence in making product-market choices, managing
brands, and manamng new product intreduction. Explore the emergng concepts, technigues,
and analytical approaches relevant to the above areas. The course is design to equip the
students with the concepts of Operations Planning, The emphasis will be on the apphication of
concepts and twols used in OPC for achieving efficiency and guality superionty.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examination.
There will be 20 marks for internal evaluanion, three interal evaluations will be conducted
out of which twe will be wnitten test and third will be assignment/ presentation/quiz’ class
participation Best two out of 3 evaluanons wall be considered as intemal marks

The semester examination carnying 80 marks will have two sections A and B Secnon A
worth 60 marks will have six theory questions out of which students will be required 10
attept any Towr questions. Section B carrying 20 marks wall contain ane o more cases {or
cases/practical ) Note: Relevant Case Studies {at least two cases per unit) will be disenssed
compulsorily.

COURSE OUTCOMES

Afier completion of the course the students should be able
COl To gan an understanding and appreciation of the principles and appheations relevant
to the planning, design, and operatons of manufacturng/service firms

C02 To understand the imerdependence of the operanons function wath the other key
functional areas of a firm

€03 To apply analytical skills and problem-solving tpols to the analvsis of the eperanons
problems.

COM To increase the Lr‘m»‘ll:d:__:rL and broaden the perspective of the world 1 which Wil
wall wanteibte venr talenrs and leadershio m husiness operanons



FT-305F PURCHASE AND MATERIAL MANAGEME:

COURSE OBJECTIVES

The ohjective of the course 15 to expose students to the major activities lik
physical distribution and operations planning and control of matenal i an
help them in developing abilities and skills required for the planming,
storing and controlling materials most effectively and efficiently

EXAMINATION SCHEME
Student shall be evaluated on two compenents: 20 internal and 30 end sem

There will be 20 marks for intemal evaluanon, three miernal evaluations
ot of which rwo wili be wintten test and third wall be assignment’ pres:
pamicipation. Best two out of 3 evaluations wall be considered as intermal n

The semester examination carmying 80 marks will have o sections A
worth 60 marks will have six theory questions out of which students
attempt any four questions. Section B carrying 20 marks will contam om
cases/praciical )

MNote: Relevani Case Studies (at least two cases per unit) will be discus

COURSE OUTCOMES

After completion of the course the swdents should be able
COL To sain an understanding and appreciation of the pninciples and app’

to the planning, desizn, and operations of manufacturing seevice fir
C02  To understand the interdependence of the operanons funchion wath i
key funchional areas of a firm
CO3 Toapply analytical skills and problem-solving taols @ the analyss «
Problems

(04 Toomerease the knowledge, and broaden the perspective of the worl
contrtbute your talenis and leadership in busipess operalions
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FT-3038 INTRODUCTION TO BUSINESS ANALYTICS

COURSE OBJECTIVES

To understand importance of analytics and usage of data from veriety of current business
scenanos | This will enhance the skills and knowledge base of understanding the business
analytics within an organization as well as equip the user with tools and techniques of
analytics in managing business domain,

EXAMINATION SCHEME

Student shall be evaluated on two components; 20 infemal and 80 end semester examination

There will be 20 marks for imtemal evaluation, three intemal evaluanens will be conducted
out of which two will be written test and third will be assignment! presentanonfguez’ class
participation. Best two out of 3 evaluations will be congidered ag internal marks,

The semester exarmnation carrving 80 marks wall have mwo sections A and B Secnon A
worth 60 marks will have six theory quesnons oul of which students will be required 10
attempt any four questions. Section B carrymyg 20 marks will contain one or more cases {o1

cases/practical |

COURSE OUTCOMES

After completion of the course the students should be able
COl o To gan an understanding and apprecianion of the principles and applcations relevant
to the planning, design, and application of analytics in vanous business doman

CO2 To wnderstand the interdependence of the analytics function with the other key
funchianal areas of a firm

CO3  Te apply analviical skills and problem-solving tools to the analysis of the business
decsion prablems

CO4  To merease the knowledue, and broaden the perspective of the world in which vou
wall  contribute your talents and leadesship m business analytics,



Fr-304F PREDICTIVE MODELING

COURSE OBJECTIVES

This course covers the skills required to assemble analysis flow diagrams using the nch tool
set of for pattern discovery (segmentation, association, and sequence analyses) and predictive
modelling (decision tree, regression, and neural netwark models)

EXAMINATION SCHEME
Siudent shall be evaluated on two compoenents: 20 internal 80 end semester exarmination.

There will be 20 marks for internal evaluation, three internal evaluanons wall be conducted
out of which two will be writien test and third wall be assignment/ presentationfquiz’ class
parnepation. Best two out of 3evaluations will be considered as intemal marks

The semester examination carrying 80 marks will have two sechons A and B. Section A
worth 60 marks will have 6 theory questions out of which students wi i b required to anemp
any  four questions Section B carryang a0 marks wall contmn one  ar e
cases™Mumencal/practical problems

COURSE OUTCOMES
After completion of the course the students should be able

COl To gain an understanding and appreciation of the principles and applications velevan
to the planning, destgn, and application of analytics in varous business domain

02 To understand the interdependence of the analytics funchon with the other kev
functional areas of a firm

C03 To apply analyteal skills and problem-solving tovls o the analysis of the business
decision problems.

OO To increase the knowledze, and broaden the perspective af the world o which you
will  conribue vour telems and leadership in business sl v s



FT-3058 STATISTICAL PROGRAMMING I R’

COURSE OBJECTIVES

To undersiand and run "R’ software for developing programming skills and impart basic
skills of using statistical programming, computation, graphics, and modeling using "R

EXAMINATION SCHEME
rudent shall be evatuated on two components: 20 intemnal and %0 end semester examination.

There will be 20 marks for internal sualpation, thres internal evaluations will be conducted
aut of which two will be written test and third wall be assignment! presentation/quiz/ ¢lass
participation. Best two out of 3 evaluations will be considered as intemal marks,

The semester examination carrying 30 marks will have twir ‘secnions A and B Section A
worth 60 marks wil! have six theery questiens out of which stedents will be required 1o
attemnpt any four quesnons. Sechion B carrying 20 marks wall cOntain one of more cases [of

cases/prachical )
COURSE OUTCOMES

After completion of the course the students should be able
COl To gam an anderstanching and appreciation of the principles and applicanons relevant
to the planning, design, and application of analytics n various business domain

07 To understangd the interdependence of the analytics function with the other key
functional areas of a lim

CO3 To apply analvocal skitls and problem-solving tools w the analysis of the busmess
decisien prohlem:s

CO4 To increase the knowledge, and broaden the perspective of the world 1 which you
will  contebute vour 1alents and leadership m business analylics



FT306 MAJOR RESEARCH PROJECT/ INTERNSHIP/FIELD
WORK

Objective

The objective of Major Research Project / Internship/Field Work is to enable and develop the
understanding of given problem and enhance the analytical skills, problem solving ability,
implementation capabilities of students to understand research process and practical knowledge
of the Business and industry with practical exposure.

Examination

The Major Research Project (MRP) or Internship or Field work shall be compulsary for all
students. Major Research Project (MRP)Internship/Field work shall be allotted to the students at
the end of second semester, Students will be required to submit the final MRP Praject /
Internship/Field work Report in the hard bound form in the required number of copies specified
by the University, fifieen days before beginning of 111 Semester examination. Major Rescarch
Project (MRPY Internship/Field work shall be of maximum 100 marks - out of which, 30 marks
will be for the report and its contents and 50 marks will be for the presentation/viva-voce. A
panel of external and intemal examiners will jointly award both of these components of marks.
The University shall appoint the external examiner and the Director/Head of the Institution shall

appoint the internal examiner. A panel of external and internal examiners shall evaluate the

student’s performance.
n
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FT-405B APFPLICATIONS OF MODELING IN BUSINESS
FT -406 COMPREHENSIVE \’I\-’fﬁ. -YOCE




COURSE OBJECTIVES

The objective of this course is to acquant the students with the knowledge of the legal

framework which influences the functioning of business. Here the emphasis is to develop an
understanding among the students of the significant provisions of selected business laws and

help them acquire the ability to address basic application-orented 1ssues.

EXAMINATION SCHEME

Student shall be evaluated on fwo components: 20 internal and 80 end semester examination.
There will be 20 marks for internal evaluation, three internal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evatuations wall be considered as internal marks.

The semester examination carrying 80 marks will have two sections A and B. Section A
worth 60 marks will have six theory questions out of which students wall be required to
attempt any four questions. Section B carrying 20 marks will contam one or more cases (o1

casesipractical ).

Note: Relevant Case Studies (at least two cases per unit} will be discussed compulsorily.

COURSE OUTCOMES

After completion of the course the students should be able to.

COL. Understand the legal system, in which a busimess functions,

02 Develop an understanding of relaonship of vanious laws and 2CONDMIC activities,
application of business laws in business activities.

C03. Develop an understanding of application of business laws in business activities

04, Develop a sense of ethical viewpoint kewa ds business laws and legislation m conduct

ol economic activities



FT-402C STRATEGIC MANAGEMENT

COURSE OBJECTIVES

The objective of this course is to enable students integrate knowledge of various
functional areas and other aspects of management, required to develop strategies
based on organizational perceived opportunities and threats.

EXAMINATION SCHEME
Student shall be evaluated on two components: 20 intemal and 80 end semester examination

There will be 20 marks for internal evaluation, three intemal evaluations will be conducted
out of which two will be wntten test and third wall be assignment/ presentation/nuiz! class
participation. Best rwo out of 3 evaluations will be considered as internal marks

The semester exanination carrying 80 marks will have two sections A and B Section A
worth 60 marks wall have six theory questions out of which students wall be required 1o
attempt any four questions. Section B carrying 20 marks will contain one or more cases {or

cases/practical)
Note: Relevant Case Studies (at least two cases per unit) will be discussed compulsorily.

COURSE OUTCOMES

After the completion of the course the students should be able to:
COI Gan knowledee of vanous funcnonal areas and other aspects of management

0O Understand the concepts and tools that support strategic management in
argamizations 1s developed

CO3  Apply the concepts to analyze strategic 1ssues in orgamzations and 1o develop
strafegies

COI Develop knowledee of frameworks and concepts relaied 10 strateuy formanon

strateric changes, and strategic immovaton.



FT-403M INTERNATIONAL MARKETING

COURSE OBJECTIVES

The objective of this course is to help the student to gain an understanding of concepts of
International Marketing, types of international markets, demand and supply position in
intemational markets, import-export documentation, policies and procedures of foreign trade.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examination.

There will be 20 marks for intemal evaluation, three intemal evaluations will be conducted
out of which two will be written test and third will be assignment’ presentanon/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks

The semester examination carrving 80 marks wall have two seciions A and B. Section A
worth 60 marks will have six theory questions out of which students waill be required o
attempt any four questions. Section B carrying 20 maiks will contain one or more cases {(or

cases/practical)

Note: Relevant Case Studies (at least two cases per unit) will be discussed compulsorily.

COURSE OUTCOMES

After completion of the course the students should be able 1o
COl. Apply basic international marketing theories and concepts 1o understand  the

anvironment.

CO?. Understand international environment in order 1o develop appropriate internatienal
marketing objectives and strategies

CO3 Develop umque international marketing plans

(04 Design and mplement effective roral markcung strtenies after understanding

CONSUMEr behavior,



FT-404M SERVICE & RETAIL MARKETING

COURSE OBJECTIVES

The objective of the course is to make students understand the concepts of service and retail
marketing and enable them to formulate strateges accordingly.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 intemal and 80 end semester examination.

There will be 20 marks for internal evaluation, three internal eval uations will be conducted
out of which two will be written test and third wall be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks.

The semester examination carrying 80 marks will have two sections A and B. Section A
worth 60 marks will have six theory questions out of which students will be required 1o
attempt any four questions. Section B ¢ rying 20 marks will contain one or more cases (of

cases/practical)

Note: Relevant Case Studies (at least two cases per unit) will be discussed compulsorily.

COURSE OUTCOMES

Aficr completion of the course the students should be able to

ol

co2

co3

OO

Apply basic service and retail marketing theories and concepts to understand the markel,

Understand service and retail environment in order o develop appropriate objectives and
siralcgies.

Analvze the marketing mix and desian ngue serice and retal markcling plans

Manage service and retm| markenng quality and productivily.



FI-405 M CONSUMER BEHAVIOR AND RURAL MARKETING

COURSE OBJECTIVES

The objectives of this course are to help students gain an understanding of various aspects of
Consumer Behavior and their applications & rural marketing as an integral part of marketing
management, and developed an understanding of rural marketing,

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examination.

There will be 20 marks for intemal evaluation, three internal evaluations will be conducted
out of which two will be written test and third will be assignment/ prasentation/guiz/ class
participation. Best two out of 3 evaluations will be constdered as internal marks

The semester examination carrving 80 marks will have two sections A and B. Section A
worth 60 marks will have six theory questions out of which students wall be required to
attempt any four questions. Section B carrying 20 marks will contain one or mare cases (o7

casesipractical)

Note: Relevant Case Studies (at least two cases per unit) will be discussed compulserily.

COURSE OUTCOMES

After completion of the course the students should be able to

COl. Apply basic rural marketing theories and concepis of consumer behavior to understand the
market.

02 Understand rural environment and consumer behavior in order 1o develop appropriae
ohjectives and strategies

€03 Develop unique rural marketing plans.

CO4  Desion and mmplement effective rural marketing stiategtes after understanding consuer

Trhavior



C Framy WRRWERBRAL FINANCE

COURSE OBJECTIVES

The objective of this course is to provide a conceptual framework of the Working of
International Financial Institutions, Money Markets, Exchange Transactions and Capital
Markets.

EXAMINATION SCHEME

Student shall be evaluated on two components; 20 internal and 80 end semester examination.

There will be 20 marks for internal evaluation, three internal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as intemal marks

The semester examinanon carrying 80 marks will have two sections A and B Section A
worth 60 marks wall have six theory questions out of which students wall be required to
attempt any four questions. Section B carrying 20 marks will contain one or more cises {or
cases/practical)

Note: Relevant Case Studies (at least two cases per unif) will be discussed compulsorily

COURSE OUTCOMES

After completion of the course the students should be able to:
0! Understand structure of international Foreign Exchange market

CO?  Describe the various currency arrangements & country may adopt.
O3 ldentfy opportunities for arbitrage and discuss methods to exploil these opportunities,

(3 Evaluate cross-border investment opportunities, and deseribe a multinational firms
decision-making process for long-term capital budgeting, short-renm cash-flow
management , and the management of foreign operations



FT-404F FINANCIAL DERIVATIVES AND RISK MANAGEMENT

COURSE OBJECTIVES

The objectives of this course are to explain to the student the risk return tradeoff and manage
financial risk through the use of various derivatives and to make them understand operations
of derivatives market.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examinatton.
There will be 20 marks for internal evaluation, three internal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluanions will be considered as internal marks.

The semester examination carrying 80 marks will have two sections A and B. Section A
worth 60 marks will have six theory questions out of which studems wall be required to
attempt any four questions. Section B carrying 20 marks wall contain ohe or more cases {ar
cases/practical) Note: Relevant Case Studies {at least twa cases per unit) will be discussed

compulsorily

COURSE OUTCOMES

After completion of the course the students should be able to-

Col

co2

COs.

o4

Describe the basic characteristics of denvanves market
Describe the uses of derivatives by heduers, speculators and arbitrageurs

underlymg Assets

strategies

Define and describe the traded and over-the-counter denvative contracts on different

Describe and use the different models used for pricing denvatives and used of varous



FT-405F INVESTMENT ANALYSIS AND PORTFOLIO MANAGEMENT

COURSE OBJECTIVES

The objective of this course is to provide the students in-depth understanding of
investment techniques as applied to various forms of secunties and acquaint them with
the functioning of mutual funds, investment stralegies and portfolio management
Services. '

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 intemnal and 80 end semester examinations

There will be 20 marks for internal evaluation, three internal evaluations will be conductad
out of which two will be written test and third wall be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks.

The semester examination carrying 80 marks will have two sections A and B Section A
worth 60 marks will have 6 theory questions out of which students wall be required (0 altemp!
any four questions. Section B carrying 20 marks will contain one or more cases/Numerical

Note: Relevant Case Studies (at least two cases per unit) will be discussed compulsorily

COURSE OUTCOMES
After completion of the course the students should be able to
Ol Descnbe the basic characteristics investment and 1ts types
CO?  Understand the risk and return concept and valuation of secunties
CO3  Analvze securities by using various ools and technique.
CO4  Applv theories and practices of portfolio management and create optimal poritehios

wsine various pertfolio optimization techniques



FT-403H COMPENSATION MANAGEMEN'

COURSE OBJECTIVES
The objective of this course is to familianze students with the dynami. " wage and salary

administration and current trends in India,

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end -~ . ster examination.
There will be 20 marks for internal evaluation, three mternal evaluat  wall be conducted
out of which two will be written test and third will be assignment/ | . atation/quiz/ class

participation. Best two out of 3 evaluations will be considered as inter: wrks.

The semester examination carrying 80 marks will have two section.  nd B. Section A

worth 60 marks will have six theory questons out of which stude il be required to

attempt any four questions. Section B carrying 20 marks will contair ar more cases (or

cases/practical)

Note: Relevant Case Studies (at least two cases per unit) will be dis d compulsorily,
COURSE OUTCOMES

After the completion of the course the students should be able

COLl. To help them analyze current trends in compensation managen

C02.  To acquire an understanding of theoretical concepts and i1s pra apphicabihity.
CO3 To create a successful hink berween orgamzational go serformance  and
compensation.

04, To have knowledze about laws related 10 compensation



FT-404H TRAINING AND DEVELOPMENT

COURSE OBJECTIVES

The course aims at exposing the leamer to the concept and practice of tramng and
development in the modem organisational setting through the pedagogy of case discussions
and recent experiences. In the context of global competition, Organisations are committing
more resources, in the forms of both ime and money towards training that enables employees
to continuously update and develop their competencies. The present course is designed to
study the concepts and processes of training and development (T&D).

EXAMINATION SCHEME

Student shail be evaluated on two components: 20 internal and 80 end semester examination

There witl be 20 marks for intemal evaluation, three intemal evaluanons will be conducted
out of which two wall be written test and third will be assignment’ presentation/quiz’ class
partictpation. Best two out of 3 evaluations will be considered as internal marks

Ihe semester examination carning 80 marks will have two sections A and B Secton A
worth 60 marks will have six theory questions out of which studems wall be required 1w
artempt any four questions Section B carrying 20 marks will contain one of more cases (or
cases/practical)

COURSE OUTCOMES

After completion of the course the studens should be able

01, To enable students understand the concepts, principles and process of traming and
development

(02 To develop an undesstanding of how to assess traiming needs and design traiming
procrammes i an Oreamsanonal setiing

(03 Ta familianze students with the levels, tools and techmiques involved i evaluation of
mrasning effectiveness

04 The endeavour is also 1o provide, as far as possible. hands - on learning experience
related o tramimy



FT-405H ORGANISATION DEVELOPMENT

COURSE OBJECTIVES

The objectives of this course are to acquaint the students with the importance of Organization
Development, and to offer insights into design, development and delivery of 0D
PrOgrammes.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examination.

There will be 20 marks for internal evaluation, three internal evaluations will be conducted
out of which two will be written test and third wall be assignment/ presentation/quiz’ class
participation. Best two out of 3 evaluations will be considered as mternal marks.

The semester examination carrying 80 marks will have two sections A and B Section A
worth 60 marks will have six theory questions out of which students will be requited 10
attempt any four questions. Section B carrying 20 marks will contain one or more cases (or
cases/practical)

Note: Relevant Case Studies (at least two cases per unit) will be discussed compulsorily.

COURSE OUTCOME
After the completion of the course the students should be able
Col To learn methods and techniques to improve the organizations and individual capacity to handle iz
internal and external functioning and relabonship
o2 To offer insiuhts into organization design, development and delivery of 0D prozrammes
for improved interpersonal and group processes
CO3.  Toacquaint the students learning orgamzational improvement strategy 10 have more
effective communication, and enhanced ability to cope with organizational problems of all kinds
C04.  To acquaint the students learning integrated framework capable of solving most of the

importani problems confronting the human side of arganizations



FT-4031 OPERATING SYSTEMS & THEIR UTILITIES

COURSE OBJECTIVES

The objective of this course is to help students to understand the concepts of Multi-user,
Multitasking Operating System Unix and related issues and their use in organization and
processing complex business information.

EXAMINATION SCHEME
Student shall be evaluated on two components: 20 internal and 80 end semester examination.

These will be 20 marks for internal evaluation, three internal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks.

The semester examination carrying 80 marks will have 30 marks for viva-voca, 50 marks for
wrilten examination that will have theory and practical problems. 7 to 8 questions will be
asked out of which students will be required to attempt any 5 questions.

COURSE OUTCOMES

After compietion of the course the students should be able

COl. To understand functionality of Operating system

CO2. To understand the working of UNIX operating system .

CO3. To understand the Problems of concurrent processes of operating system
CO4. To understand basics of File organization in operating systems



FT 4041 PHP PROGRAMMING AND JAVA SCRIPT

COURSE OBJECTIVES

The objective of this course is to help students to understand the visual Programming and
concepts of front-end tool using visual basic and their use in organization and processing
complex business information,

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester ex aminations.
There will be 20 marks for internal evaluation, three internal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks.

The semester examination carrying 80 marks will have 30 marks for viva-voce, 50 marks for
written examination that will have theory and practical problems. 7 to 8 questions will be
asked out of which students will be required Lo attempt any 5 questions.

COURSE OUTCOMES

After the completion of the course the students should be able to:

COIL. Know the basic concepts of PHP programming language.

CO2. Understand the working of various control structures used in PHP programming,
CO3. Understand the concepts of functions in PHP programming.

CO4. Gain basic Knowledge of advance PHP techniques and JavaSeript.



FT-4051 MOBILE COMPUTING AND ITS APPLICATIONS

COURSE OBJECTIVES

The objective of this course is to help students to understand the concepts of Mobile
Computing and applications and their use in organization and processing complex business
information. The student should be made to: Understand the basic concepts of mobhile
computing. Be familiar with the network protocol stack. Learn the basics of mobile
telecommunication system. Be exposed to Ad-Hoc networks, Gain knowledge about
different mobile platforms and application development.

EXAMINATION SCHEME
Student shall be evaluated on two components: 20 internal and 80 end semester examinations.

There will be 20 marks for internal evaluation, three internal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as interna) marks,

The semester examination carrying 80 marks will have 30 marks for viva-voce, 50 marks for
written examination that will have theory and practical problems. 7 to 8 questions will be
asked out of which students will be required to attempt any 5 questions.

a g T e vmsasws

COURSE OUTCOMES

After the completion of the course the students should be able to:

COL. Gain basic knowledge of Mobile Computing and its applications
CO2.  Understand concept of mobile internet protocols.

CO3.  Gain knowledge of mobile telecommunication system

CO4.  Understand basics of mobile operating systems

COURSE CONTENTS



FT- 403P LOGISTICS MANAGEMENT

COURSE OBJECTIVES

The objectives of this course are to acquaint the student with understanding of logistics and
related operations.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 intemal and 80 end semester examinations.

There will be 20 marks for internal evaluation, three ntemal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentabion/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks

The semester examination carrying 80 marks will have two sections A and B. Sechon A
worth 60 marks will have six theory questions out of which students will be required to
attempt any four questions. Section B carrving 20 marks witl contam one or more cases (or

cases/practical)

Note: Relevant Case Studies (a1 least two cases per nnit) will be discussed compulsorly.

COURSE OUTCOMES
After completion of the course the students should be abie

Ol

oz

COs

o4

To eain an understanding and appreciation of the principles and applications relevant
to the planming, design, and operations of manufactuning/service firms

To understand the interdependence of the operations function wath the other key
funchonal areas of a firm

To apply analytical skills and problem-solving icols to the analvsis of the operations
prablems

To increase the knowledee and broaden the perspecive © {the world in wiich you
will  contribute your talents and leadership in business operations.



FT-404P TOTAL QUALITY MANAGEMENT

COURSE OBJECTIVES

The key objective of this course is to acquaint the students with the conceptualization of
Total Quality (TQ) from design assurance to processes’ assurance to service assurance.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examination.

There will be 20 marks for intemal evaluation, three intemal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks.

The semester examination carrying 80 marks will have two sections A and B. Section A
worth 60 marks wall have six theorv questions out of which students will be required to
attempt any four quesnons. Section B carrying 20 marks will contain one or more cases (or
cases/practical)

Note: Relevant Case Studies (at least two cases per unit) will be discussed compulsorily.

COURSE OUTCOMES

After completion of the course the students should be able

Col

Coz

Cos.

4

To gain an understanding and appreciauon of the principles and applications relevant
to the planning, design, and operanons of manulactuning/service firms

To understand the interdependence of the operations function wath the other key
funchonal areas of a firm

To apply analvtical skills and problem-solving tools to the analysis of the operations
problems

To mcrease the knowledge. and broaden the perspective of the woild i which you
will  contribute vour talents and leadership in business operations



FT-405P ENTERPRISE RESOURCE PLANNING (ERP)

COURSE OBJECTIVES

The objective of the course is to expose students to the of productivity and various techniques
of time and motion study, and help them develop abilities and skills required for the
enhancement of value and productivity.

EXAMINATION SCHEME
Student shall be evaluated on two components: 20 intemal and 80 end semester examinations.

There will be 20 marks for internal evaluation, three intemal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation Best two out of 3 evaluations will be considered as ntemal marks.

The semester examination carrying 80 marks will have two sections 4 and B Section A
worth 60 marks will have six theory questions out of which students will be required 10
aitempt any four questions. Section B carrying 20 marks will contain one or more cases (or

cases‘practical)

Note: Relevant Case Studies (at least two cases per unit) will be discussed compulsorily.

COURSE OUTCOMES
After completion of the course the students should be able

ol

DA

o

04

To gain an understanding and appreciation of the principles and applications relevant
to the planning, design, and operations of manufacturing/service firms

To understand the interdependence of the operations function with the other key
functional areas of a firm

To apply analytical skills and problem-solving tools to the analvsis of the operations
aroblems.

Te increase the knowledue, and broaden the perspeciive of the world in wiich vou
will  contribute vour talents and feadership in business operaiions



FT-403B DATA VISUALIZATION FOR MANAGERS

COURSE OBJECTIVES
This course teaches how to explore data and build reports using Visual Analytics. You wall
learn how to build gueries and vou will also leam the basics of Visual Analyfics

administrator,

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examinations.
Thesze will be 20 marks for internal evaluation, three internal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations wall be considered as internal marks.

The semester examination carrying 80 marks will have two sections A and B Section A
worth 60 marks will have six theory questions out of which students will be required 1o
attempt any four questions. Section B carrving 20 marks will contain one or more cases (or

casas/practical )

COURSE OUTCOMES

After completion of the cowse the students should be able
COL. To gain an understanding and appreciation of the principles and applications refevant
1o the planning, design, and application of analytics in vanous business domain

COQ2  To understand the imerdependence of the analytics function with the other key
functional areas of a firm

CO3.  To apply analvtical skills and problem-solving tools to the analysis of the business
decision problems

CO4. To increase the knowledge. and broaden the perspective of the world in which vou
will  contribute vour 1alemts and leadership in business analytics



FT- 404B SPREAD SHEET MODELING

COURSE OBJECTIVES
Understand the use of spreadsheets in developing decision models.

EXAMINATION SCHEME
Student shall be evaluated on two components: 20 internal 80 end semester examination.

These will be 20 marks for internal evaluation, three internal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks.

The semester examination carrying 80 marks will have two sections A and B Section A
worth 20 marks will consist of four theory questions out of which students wall be required 1o
atlempt any two questions. Section B, worth 60 marks will have six numerical/pracrical
problems out of which a student will be required 1o attempt any three questions

COURSE OUTCOMES
After completion of the course the students should be able

COl  To swn an understanding and appreciation of the principles and apphications refevant
to the planning, design, and application of analytics in vanious business demain

€02 To understand the nterdependence of the analytics function wath the other key
functional areas of a firm.

03 To apply analvtical skills and problem-solving tools 1o the analysis of the business
decrmon problems.

Ctu To increase the knowleduee, and broaden the perspective of the world i which you
will  contribute your talents and leadership in business analynics



FT-405B APPLICATIONS OF MODELING IN BUSINESS

COURSE OBJECTIVE
To impart ideas, exposure and skills for Marketing, Retail, HR and Web analytics as well as

to understand, analyze and practice finance, investments, market and credit nsk analytics system.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examinations.
There wiil be 20 marks for internal evalvation, three intemal eval uations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks.

The semester examination carrying 80 marks will have two sections A and B. Sechion A
wortl 60 marks will have six theory questions out of which students will be required to
attempt any four questons. Section B carrying 20 marks will contun one or more cases {or

cases/practical }

COURSE OUTCOMES

After completion of the course the students should be able
COl.  To gain an understanding and appreciation of the principles and applications relevant
to the planning, desien, and application of analytics in vanous business domain

CO?  To understand the interdependence of the analynes function wath the wther kev
functional areas of a firm

CO3  To apply analyncal skills and problem-sobving tools 1o the analysis of the business
decision problems

CO4  To mcrease the knowledge. and broaden the perspective of the world in which you
will  contribute vour talents and feadership i business analytics.



